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Aboul s

A PSYCHIC, A BEE STING
AND A DREAM

After spending more than 15 years in the
beauty industry and having 3 children my
wife had an idea to start a salon that
focused on the health and wellness of both
clients and staff. | wasn't completley sold
on the idea since we would be a totally
different model than traditional salons -
then came the psychic and the bee....




1Whal s in
a Yame?
WHY THE B HIVE?

Our name was meant to pay homage to
the retro “Beehive” hair style and craft
hairdressing, as well as honoring the
importance of the bee to the planet and
how a hive all works together for the
greater good. It turned into much more!



2012

American
Salon
Magazine
Feature

the, hair-slory

OF THE B HIVE SALON

We have been fortunate to generate a

of “Buzz” over the the last 10 years!

.

2013

Modern Salon
Video Feature
Salon

2014

Global
Premier Eco

Salon Winner
London

2015

Outdoor Earth
Day Fair and
Market

2016

Named a
Salon Today
Top 200 Salon

¢

2017

5th Year being
named “Best
Salon” in
Bergen

lot

¢

2018

1st NJ Charter
Salon

“Monday’s at
Racine”

¢

2019

State of NJ
Innovation in
Sustainability

Award

¢

2020

Beauty
Business

Reset and
NJSSA

g

2021

Certified
Visionary by
Univeristy of

Parma

"

2022

North
American

Ambassador
to Rodale



The Beauly [ndusley
CREATES
8/7 POUNDS

OF WASTE EVERY SINGLE

MINUTE




150 GALLONS OF
WATER EVERY DAY

110,000 LBS OF(3
PER SALON

METAL EVERY
DAY BY INDUSTRY

Z 270 LBS OF CARBON
EMISSIONS EVERYDAY
PER SALON

COLOR WASTE
YEARLY BY INDUSTRY

15 MILLION LBS OF 4



Each salon basin uses 150 gallons of
water per day on average. The salons in
the United States use enough water
rinsing clients to fill 170 Olympic-sized
swimming pools every day.

It takes a full 6 minutes under average
water pressure to rinse out hair color at
a rate of 2.5 gallons per minute. That
means almost 16 gallons per client to
completley rinse out their hair color.
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Commuting to work ‘How salons
O create carbon

emissions

X All of the biggest creators of carbon
emissions in the salon space are
unavoidable for operating. Lighting is

Giving blow outs used every open hour and hair tools are

used on 95% of all clients.

-

X Hot water is the 2nd largest consumer
of energy in salon, only after HVAC. It is
also one of the hardest things to heat,
taking 10x to go up just one degree over
standard copper in homes.

Turning on lights Using hot tools



For every 100 heads foiled, 13 hours
are spent preparing them. On average
stylists waste 1" of foil per half head.
That means a normal salon is wasting
miles of aluminum each year.

In the process of highlighting 196 million
tons of foil is used across the globe, but
salons recycle under 5% of the used
foils. Imag?ne the impact considering it
takes 500 years to degrade.



Hair color is one of the most expensive
suppiles to a salon, and also the culprit
of excessive waste not just
environmentally but to the tune of
millions of dollars per year.

The average stylist wastes 170 bowls of
color every year. Salons overall waste
328,767 tubes of color each year. If
salons stopped the waste today, profit
would increase by over 17K yearly.



(2)
Certified (j\m(hggréa

APPROVED
LIFEGATE BUSINESS

I
Corporation
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Slow Food” SCruTM|

Business
Certified




Certified

AKVM‘#EPITAULTEE Slow Food FQE

Presidia pLANET




BUILD YOUR PLAN
S0 HOW DO | GET STARTED?

DECIDE FIND TALK ABOUT
WHAT IS PARTNERS SUSTAINABILITY
IMPORTANT TO HELP AND YOUR ECO

TO YOU YOU GROW CHANGES



chbishop Desmond Tutu






