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Use data-driven audience 
generation to:

1. Increase awareness of the growing 
Black Bear population in NJ.

2. Increase the public's willingness to 
practice "bear safe" behaviors.

• Use streaming audio to drive interest

• Use smart demographic, geographic
and interest-based digital media to
drive engagement on our campaign
landing pages

• Use video placements driven
toward video competitions to
educated at ad level

OBJECTIVE

OVERVIEW

APPROACH



CREATIVE
  Social Media

Video

 Digital Banners



MEDIA SUMMARY

 2023

Cost $218,000

Impressions 24,535,727

Clicks 57,859

CTR Average 0.49%



CAMPAIGN BREAKDOWN

How We Made A Powerful 
Impact In Market



State of New Jersey Only

 Streaming Audio
 Free Over the 

Air    PSA's

Drive awareness that softens the ground for digital efforts.

Streaming Audio

•2,136,407 impressions delivered 
(English)
•229,767 impressions delivered 
(Spanish)
•Ordered Impression: 2,296,489 
impressions
•Delivered Impressions Total: 
2,366,174 impressions
•Delivery %: 103.03%

•200 PSA's
•Reach: 648,100
•Frequency 2x
•Imps: 1.1M
•(13% of Northern / Central 
NJ Population)



Channel Impressions Clicks / Completions CTR /
Completion Rate (%) CPC*

Display (all) 5,418,984 21,967 0.30% CTR
Benchmark: 0.20%

Meta 10,556,074 30,694 0.68% CTR
Benchmark: 0.40

$1.48

Hulu 1,148,023 1,122,495 
Completions 97.91% VTR ––––

OLV 1,456,466 2,423 89% VTR
Benchmark: 75%

$11.63

YouTube 2,490,006 2,775 57.49% View 
Rate $0.028 CPV

DIGITAL



Details: Digital Display

 Audiences



Details: YouTube

 Audience Groups

 Creative



Details: YouTube

 Creative



Meta Brand Lift Study

"Do you recall seeing an ad for 
New Jersey Fish & Wildlife 
online or on a mobile device in 
the last 2 days?"

Results: Your ads caused a 6.0 
point increase in your 
percentage point lift among the 
Accounts Center accounts you 
reached with your campaign. 
This means that the number of 
people in your test group who 
recalled seeing an ad for New 
Jersey Fish & Wildlife was larger 
than the number of people who 
were in your control group and 
gave the same response. There's 
a greater than 99.9% chance 
that your Facebook ads caused 
brand lift.



Meta Brand Lift Study

"How would you describe your 
overall opinion of New Jersey 
Fish & Wildlife?"

Results: Your ads caused a 1.4 
point increase in your 
percentage point lift among the 
Accounts Center accounts you 
reached with your campaign. 
This means that the number of 
people in your test group who 
have a favorable opinion of New 
Jersey Fish & Wildlife was larger 
than the number of people who 
were in your control group and 
gave the same response. There's 
a 86% chance that your 
Facebook ads caused brand lift.



We continue to reach those in NJ that need this information this 
most through detailed targeting.

We use data-driven audiences to target those looking for this 
information, such as those in our "Hiking/Camping" audience.

Bigger Media Investments = Bigger Reach.

Continue to place media on platforms that we know our audience 
is on.

LOOKING FORWARD: 2024



THANK YOU
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