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UPS’s Global Sustainability Strategy



Global Alternative Fuel & Advanced Technology 

Vehicles 

Total Vehicles (U.S. & International): 9,094 

Compressed Natural Gas: 3,868 

• 3,775 Package Cars, 

Shifters, Tractors (US) 

• 93 Package Cars 

(International) 

Hybrid Electric: 695 
• 683 Package Cars (US) 
• 12 Package Cars (International) 

Electric: 312 
• 122 Package Cars (US) 
• 172 Package Cars (International) 
• 18 Electric Bikes (International) 

Propane: 2,303 
• 1,176 Package Cars, Shifters (US) 
• 1,127 Package Cars, Shifters (International) 

Biomethane: 19 
• 19 Tractors (International) 

Liquid Natural Gas: 1,328 

• 1,328 Tractors (US) 

Ethanol: 80 

• 80 Package Cars (International) 

Composite Diesel: 398 

• 398 Package Cars (US) 

Hydraulic Hybrid: 91 

• 91 Package Cars (US) 
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Business Case Considerations

• Diesel/gasoline/alternative fuel price 
spread

• Incremental cost of the alternative 
fuel truck

• Fueling infrastructure

• Shop modifications

• Preferential parking (no parking 
tickets) or urban access

• Incentives

• Maintenance

• Required internal rate of return
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